
SEO Checklist For New Websites That You Can’t Ignore 

The world of SEO can be overwhelming and intimidating for many business owners 
and individuals. What seems to be a simple idea can, upon deeper research, turn out 
to be highly complex and time-consuming to master. Here is the SEO checklist for 
new websites which you also can keep in mind while doing an SEO Audit. 

Similarly, it may take a while for new websites to develop traction and establish 
themselves using excellent SEO methods for a new website. Recent search trends, 
evolving sectors, and regular technical and Google Core updates might make it 
difficult for new sites to get ahead. 

7 SEO Checklist For New Websites 

From an SEO perspective, getting things correct at the start will save you hours and 
hours of rework further down the line fixing a site that you didn’t initially build with 
SEO in mind. We’ve outlined SEO guidelines for new websites, which you should 
follow to ensure it’s made from the bottom to rank for their target keywords and 
attract as much organic traffic as possible. 

1. Plan Your Site’s Architecture 

 

A logical architecture is essential even for a small site with a few pages. 
Most websites have a pyramid structure with the homepage at the top. Your most 
important pages will be beneath that, and they should be easy to browse via a 
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navigation bar. Next comes sub-categories, articles, individual product pages, and so 
on. 

A logical, solid structure allows Google to understand where the most valuable 
cornerstone content lives on your site, indexing it rapidly. It also prevents similar 
pages from competing with one another. The more relevant pages should appear 
first in the “pyramid,” indexed first, and appear higher in search results. 

Visitors will find it easier to see what they need if the structure is clean and well-
organized, resulting in a great user experience. Outline your pyramid on paper if 
necessary to acquire a visual idea of how you wish to organize your website’s 
structure. 

2. Select A Good Domain Name And Homepage URL 

 

Small details like your site’s domain name and homepage URL might assist search 
engines in determining the topic of the page (and your entire website). Using your 
company’s name as the domain and homepage URL is a realistic option for many 
people, so it’s an excellent place to start. 

If it doesn’t work for you, go with something simple to remember and relevant, and 
include a core keyword to rank in the Google search results. Keywords indicate a 
user’s search intent and are how users find your platform through the search 
engines. 

Your domain name must be consistent with your brand and provide your target 
audience with a sense of your firm’s services or products. 



It should be brief, simple, and memorable. You want to make it simple for present 
and potential customers to remember your domain. Search engine crawlers utilize a 
domain name to determine what a web page is about; therefore, ranking is essential. 

3. Create A Content Calendar Ahead Of Time 

 

Before launching, finish your SEO-optimized landing pages, homepage, and other 
permanent pages with information that won’t change regularly, such as the 
“Services” and “About Me” pages. Before publishing this material, you should 
undertake thorough keyword research because you should prepare it with specific 
keywords. 

Your website should be updated and expanded regularly. For instance, Bloggers 
achieve this by publishing a new blog post every week. 

Make a detailed content calendar to keep track of your content. For instance, You 
could create a week-by-week schedule of content subjects and keywords linked with 
those topics. Some websites will plan out an entire content calendar months ahead 
of time or even the whole year. 

Make a list of public holidays or industry events relevant to your niche and worth 
addressing in your content. 



4. Decide How To Build The Website 

 

After having your site structure, you’ll know how much work it will take to develop 
your website. Next, you can choose if you want to build the website yourself, engage 
an outside professional, or combine the two. Hire a developer to develop your 
website’s structure and teach you how to administer it using the appropriate content 
management system (CMS). 

Whatever path you choose, make sure you thoroughly select your CMS if you take 
this route. You must choose software that you can trust, giving you the freedom to 
control your content. Choose a WordPress site or HTML5 instead, which gives you 
more control over essential SEO elements and includes the best plug-ins to make 
your SEO efforts even more efficient. 
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5. Use A Mobile-Friendly Design (The Most Important SEO Checklist 
For New Websites) 

 

Mobile-friendly websites are more important than ever before. Many individuals still 
use desktop computers and laptops to search the Web, but they find that browsing 
their cell phones is faster and more comfortable. Therefore, ensure that your website 
is mobile-friendly and straightforward to access on a mobile device. 

Mobile-friendliness is an important topic with many elements, but to improve the 
SEO performance of a new website, make sure it’s ready. If a site has a mobile 
version, it will appear first in Google’s index. 

6. Learn About Analytics And Tracking 
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Get a basic understanding of analytics tools that you may use to measure your 
Website’s SEO success before you launch it. A brilliant place to start is with Google 
Analytics. 

You can gain vital data regarding customer acquisition, behavior, and conversions 
once you’ve set up your account. For instance, you can observe where website 
users are situated geographically, how much duration they spend on different pages 
of your site, and even check the bounce rate. 

You can picture what your clients enjoy and don’t like about your website using this 
data. If you notice that individuals spend longer time on your video blogs, you might 
invest more time and effort into generating more vlogs. 

7. Prioritize On-Site And Off-Site SEO On Your Website 

 

When it comes to an SEO strategy plan for the new website, you need to do more 
than create great content. You must build every page with both off-site and on-site 
SEO (also called off-page and on-page SEO). 

Your new website’s on-site SEO should include choosing keywords, writing title tags, 
good meta descriptions, and optimizing images for analytics. Incorporate outbound 
links to higher authority sites, create a thoughtful internal linking strategy, and 
incorporate social media sharing buttons as part of basic SEO for new websites. 

Off-site or off-page SEO refers to the steps you take out from your site to enhance 
search engine results pages (SERPs). Instances of off-site SEO include creating a 
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strong backlink portfolio. When you’re just getting started, it might be challenging, so 
focus your efforts on on-page SEO first. 

Building a robust site that individuals want to link to is the one thing you can do right 
now to organize the way for good off-site SEO, and the best way to do so is to 
develop content that demands attention and delivers knowledge. 

  

Final Thoughts: SEO Checklist For New Websites 

If you follow these steps, you will understand how to rank a new website on google 
and have a strong foundation so it can grow organically. But, remember that it takes 
time for search engines to index and rank your site. 

Having a clear understanding of how to rank a new website fast is essential. If you 
don’t know how to use the best SEO strategies, your site may get unnoticed, which 
means no one will know your existence. There are no clicks, no visitors, and no 
sales. 

You should concentrate on building a site that provides visitors with what they want 
and optimizing it for search engines so that individuals can find it more easily online. 

If you seek our help regarding building a new website or ranking up your 
website Contact us at +91-9825492807 or info@websitevala.in. 
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